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-Highlights from Industrial Alliance INFO Bulletin, 3rd Quarter 2012 

 

In light of how chronic diseases increasingly affect the Canadian population, results 

from this year’s Sanofi Canada Healthcare Survey point to a reassuring trend emerging 

in the workforce: employees’ willingness to participate in wellness programs, including 

on-site health risk screening. 

In fact, a majority of plan members (80%) and sponsors (90%) believe that workplace 

health promotion programs will reduce the strain on Canadian public healthcare. This 

year’s survey saw a significant increase in the number of plan members who say that 

their employers offer such a program (40%), almost double last year’s results of 23%. 

But a gap in perception between employees and plan sponsors comes to light, as half of 

the latter assert they offer some sort of wellness program. Keeping employees healthy 

and productive is the reason given by most plan sponsors for doing so. Interestingly, 

half of them offer these programs since they believe it makes financial sense and affects 

the bottom line, indicating that employers now seem to understand the financial 

impacts of employee wellness. There’s a significant difference in opinion, however, as 

90% of plan sponsors believe their corporate culture encourages wellness, as opposed to 

only 62% of plan members. The survey advisory board recommends that employers 

implement an organizational culture conducive to wellness based on employee needs, 

in addition to offering programs in which employees will want to participate in the long 

term.  
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Employee Willingness to Protect Health Benefits Now and In the Future 

Another key insight from this year’s survey is the level at which plan members value 

their health benefits and their willingness to contribute to their protection, well beyond 

plan sponsors’ expectations. The majority of plan members indicated that they feel an 

obligation to help their employer control the costs of their health benefits, including 

measures such as premium increases. Plan sponsors think otherwise, with only 33% of 

them believing their employees think this way. Employers can seize this opportunity to 

close the communication gap, suggests Serafina Morgia, an IA senior account executive 

who was on the survey advisory board: “Employers have to do a better job at 

communicating how employees can participate in controlling costs through things like 

managed formularies and lifestyle changes.” Lifestyle changes can be promoted by 

disease management and education in which employees are highly willing to 

participate in order to secure coverage for higher-cost drugs to treat serious diseases. 

This presents a strong advantage for employers, as stated by the board: “This approach 

[...] helps ensure that plan sponsors are getting the most value for prescription coverage 

because employees are most likely to take their medication as prescribed.” Plan 

members also benefit, through improved health outcomes. 

This year’s survey essentially points to the workplace as a vital point of access to 

prevention and management of chronic disease. Employers should seize this 

opportunity and capitalize on employees’ willingness to contribute both financially and 

by participating in wellness programs. By doing so, employers benefit from reductions 

in future disability, absenteeism and loss of productivity, and the impacts of these 

elements on their bottom line. 

 


